=0 EEE 81, 270 02 7Hg HEe o BEoi=S (a), (b), (c), (d) SO DEA|L,

E= ME2R HESS SESH7| 2l 210 AHQS AZIUSLICE

We launched an __ campaign to promote the new product.
(a) advertising (b) promotion (c) marketing (d) sales

= OHAIE 2 XM00A Leti|c.

She works inthe __ department.

(a) Accounting (b) Human Resources (c) Marketing (d) Sales

2= AZ HRES =217] /8 =6t ASLIC.

rr

We are trying to increase our .

(a) market share (b) market price (c) market value (d) market demand
3 3AH= ME2R 10 E HEMSL|C]

The company produced anew .

(a) commercial (b) advertisement (c) promotion (d) announcement
fel= 0| RFE FEXA|F[7] 2lo =2 ELICE

We strive to meet customer .

(a) needs (b) demands (c) wants (d) desires

MER HZE 2ol A A= YLICE

We planto _ anew product line.

(a) launch (b) release (c) introduce (d) present

JdE= 2 NHEE EH|MSLIC

She prepared the materials.



10.

11.

12.

13.

14.

15.

(a) promotional (b) advertising (c) marketing (d) sales

fE|= BHE AX=E =0|7| 2l =25t JASLIC.

rr

We are working to increase brand .

(a) recognition (b) awareness (c) image (d) loyalty
3 9|Aks A4 DL E 85t HES 2= LI
The company uses social mediato __its products.
(a) advertise (b) promote (c) market (d) sell

ez 14 D EME STt HES 7 MELCt

We collect customer _ to improve our products.

(a) opinions (b) reviews (c) feedback (d) comments

JS2 MZ2 0p7|E! HEFE WS LIC
They developed a new strategy.

(a) advertising (b) promotion (c) marketing (d) sales
|z BYALECH 221 E Fot7| 2lof =gt

We strive to gain an edge over our .

(a) competitors (b) rivals (c) opponents (d) challengers
P31 of| S

a4 k2| gL C.

rir
oH

She manages the advertising .
(a) funds (b) budget (c) expenses (d) costs

f2|= ERU nZ4of| A ES3sHoF gt

rr

We need to focus on our .

(a) target audience (b) potential clients (c) desired customers (d) intended viewers

A 9A= MZ2 AM|RlS AR ELICH

The company launched a new .



16.

17.

18.

19.

20.

21.

22.

23.

(a) advertising campaign (b) promotional event (c) marketing strategy (d) sales drive
Rz 2 SHYEE £0|7] U8l B BfLICE

We strive to increase customer .

(a) loyalty (b) retention (c) satisfaction (d) engagement

ANE ZAE ARSI,

ik

rr

She conducted research.

(a) marketing (b) advertising (c) sales (d) promotional

u

22l ME HE EX6t7| fl6 =gt

-/

i

We strive to boost product .

(a) sales (b) revenue (c) profit (d) income

=52 30 508 SEUSLICL
They measured the of the advertisement.

(a) impact (b) effectiveness (c) influence (d) reach
f2|= HYE 0|0|X|E 7H5t7| 9fel et

We strive to improve our brand .

(a) perception (b) image (c) reputation (d) identity
dd= S HALE 7|=AELIC

She planneda ____ event.

(a) promotional (b) advertising (c) marketing (d) sales
2|z 049 22 37| lo gLt

We strive to attract customer .

(a) attention (b) interest (c) engagement (d) awareness

OS2 MZ2 310 0iHE MHERSLICE

They used a new medium.



(a) advertising (b) promotional (c) marketing (d) sales
24. R2|= 149 Q415 o|sHsHoF SfL|Ct.

We need to understand customer .

(a) needs (b) wants (c) desires (d) requirements

25. 314

rr
oH

I-J_l_ _E_—_I'I'% II‘A‘l?)'H%L_l |:_|-_
She wrote the advertising ____.
(a) slogan (b) tagline (c) caption (d) copy
26. ?2l= M E QUX[=E =0(7| Qls = ehL|Ct.
We strive to increase product .
(a) awareness (b) recognition (c) visibility (d) exposure

27. 1=

rlo

M=z

oH

g

mjo

EAUSLICH

Ho

They explored new advertising .
(a) outlets (b) channels (c) platforms (d) media
28. R2|= 1 ARES F0|7| floll LT
We strive to improve customer .
(a) satisfaction (b) happiness (c) contentment (d) fulfillment

29. 1L

rir
oH

b0 Am|els 2ta| gLl c.
She manages the advertising .

(a) project (b) campaign (c) program (d) initiative

-

30. 22| A|Z S EAsH0F BHLICH
We need to analyze market .

(a) trends (b) patterns (c) movements (d) developments
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advertisement / sedver'taizm

O EH{E}O| =T
ont/

Im

HAL
advertising /'eedvertaizin/ | OHEH{E}O|ZE
brand /braend/

campaign

/keem'pein/

commercial

/ka'ms:rfal/

A
competitor /kem'petitar/

consumer

/kan'sjurmar/

customer

/" kastemar/

HESL
demographic

/ dema'graefik/ | CIZ23e{m
distribute

st
/dr'stribju:t/

CIAEZ|RE




endorse /in'do:rs/ A= HE5ICt SAt
X| K|S}
exposure 1k spouvzar/ QIATX E HA
focus group /'fovkes gruip/ | EZAHAIE ZIHAOE HAL
image /' 1midz/ o[o|X] O|O|X]| A
launch No:ntf/ K| = A|SIC} SAt
market /'ma:rkit/ otz INES) A
market /'ma:rkit Otz 2 A X| AIZ Z=AL A
research ri'ss:rtf/
marketing /'ma:rkitm/ OFA(E OFA| & AL
media /'mizdis/ o|C|of O Al AL
needs /nizdz/ L|= 27 2R AL
online /"opnlam/ =cjel 2ef219| HEAl
promote /pra'mout/ IZ=RE = HSIC} ZA}
promotion /pra'moufan/ oZ20M =4 HAL
public /' pablik H=2 & (PR) HAE
relations (PR) ri'lerfanz/ EE PSS




reach Iriztf/ 2| K| EEFHQ HA

sales /setlz/ NY= oy HA

slogan /'slovgan/ S22 Eial A

social media /'soufal 24 0|C|of 24 0|C|of HA
'mi:dia/

strategy /'straetadsi/ AEEHX]| e AL

survey /'s3:rver/ X H| 0] HE EA AL

target /'tacrgit Ef2ll QC|AHA EfZll 1124 H A}

audience 'ordians/

trend /trend/ Ec= =M, s HA

unique selling /jur'nizk 'selin L3 A =& & ghoj HAL

proposition ‘propa'zifon/ T2 XM X2k (USP)

(USP)

viral /'varral/ CI = Hio|=H 2 HEAL

word-of-mout | /'ws:rd av e = ULR HA

h ‘mavb/ OpA

branding /'braendin/ Heid Heid A

market /'ma:rkit Ozl M OHE A& Ml2%t HAL




segment 'segmant/
positioning /pa'zifonin/ ZX|NY ERNPSES HAL
publicity /pAb ' listti/ M =2|AlE| 22 (HE) HAL
reach out /ri:tf avt/ 2|X| of2 HEISICL SAE
telemarketing /tehmacrkitm/ | 2|0 E 2| orA e A
up-selling /'ap sehn/ -zl HA HAL
cross-selling /'kro:s sehn/ AZA-MzE AZA Mzl HA
lead /lizd/ E[= X D2 HAL
conversion /kan'va:rzan/ HHH Mt (of HAL
HEXE
Do =)
ROl (Returnon | /.a:r.ou'ar/ ROI EXt A= AL
Investment)
call to action /ko:l tu: ZE UM 22 /R &7 HAL
(CTA) ‘sekfan/ (CTA)
affiliate /o' filist o EZ|0[0|E H|& O e HAL
marketing ‘'ma:rkitm/ OFA(E
influencer /'mflu:ansar/ IEFAM AAEFAM AL
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advertising
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‘sedvertaizin/
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CHE22 OHE 19 013 & olE g 2X(of chist FE LT
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1. (a) advertising

2. (c) Marketing

3. (a) market share
4. (b) advertisement
5. (a) needs

6. (a) launch

7. (a) promotional
8. (b) awareness

9. (b) promote

10. (c) feedback

11. (c) marketing

12. (a) competitors
13. (b) budget

14. (a) target audience
15. (a) advertising campaign
16. (a) loyalty

17. (a) marketing

18. (a) sales

19. (b) effectiveness
20. (b) image

21. (a) promotional

22. (a) attention



23. (a) advertising
24. (a) needs

25. (d) copy

26. (a) awareness
27. (b) channels
28. (a) satisfaction
29. (b) campaign

30. (a) trends
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